Translating for Australian audiences: facts and fiction

In Australia, the government and community organisations are the biggest purchasers of translation services. Translations, often done into dozens of languages, can be expensive, difficult to manage and, more worryingly, fail to communicate the message. But who’s at fault? The client, who just wants to tick of the box on their annual plan? The translator, who struggles to translate the politically correct and gender neutral language of the original English? Or the readers themselves, who feel powerless to ask for information to be communicated to them in a way they can understand.

My paper will examine the reasons why organisations translate information, and how they go about choosing languages, translators and managing quality of translated materials. It will also analyse the issues translators face with the source text, language register, target readership’s literacy levels and terminology management. Lastly, it will present a study conducted amongst non-English speaking communities examining value they place on translated materials and their ideas on communicating effectively.

