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	Abstract (300 words or less):

Objective: People from culturally and linguistically diverse (CALD) backgrounds are over-represented in the figures for those who experience difficulties in managing their medicines. The National Prescribing Service (NPS) and the Federation of Ethnic Communities’ Councils of Australia (FECCA) work together to improve the awareness, knowledge and skills of consumers from CALD backgrounds to manage their medicines more effectively. Our approach aims to include community engagement, partnerships, community capacity building and integrated health promotion.
Background: In 2008, NPS, FECCA and 16 Chinese, Italian and multicultural organisations implemented the national Get to know your medicines campaign with Chinese and Italian speaking seniors (aged 50 +). The campaign interventions included radio advertising and interviews, printed resources and education seminars.  
Method: The evaluation of this campaign involved telephone surveys to ascertain awareness of key messages, qualitative interviews with seminar participants and partner organisations, surveys and a review of the resource ordering data. 
Results: 6 weeks of radio advertising and interviews reached 8% of the target group and was an effective method for raising awareness of the messages. 75,000 written resources were ordered, however, it is difficult to ascertain how these resources were used. The community education seminars reached 3,250 participants and were the most effective method for increasing awareness and understanding and for influencing behaviour change. Areas for improvement include: longer timeframes, more appropriate evaluation tools, improved recruitment strategies for bi-lingual health professionals and more involvement of community in the design phase. 
Conclusions: An integrated health promotion campaign using radio, education seminars and written resources can be effective in sharing messages about the safe use of medicines with Chinese and Italian speaking seniors. CALD community expertise should be incorporated in the needs assessment, design, planning, implementation and evaluation stages to ensure an appropriate approach. Bi-lingual health professionals play an important role in providing credibility to health messages. 
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